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Advertiser's 
Weekly 


THE JOURNAL OF BRITISH ADVERTISING AND MARKETING 
Guide to buying 


In sales and selling power IDEAL HOME 
is easily the leading magazine of its kind 
in Britain. More than this—it is a trusted 
buying guide—a departmental store in 
print—relied on by more than a million 
people to provide ideas and information 
about all home requirements. To such 
readers the advertisements in IDEAL 
HOME are as informative as the editorial, 
and ensure a ready response to advertisers 
of all goods and services that promote 
gracious living. 


IDEAL 
HOME 


MAGAZINE 
A.B.C. MONTHLY NET SALES 


260,437 


JULY-DECEMBER, 1955 
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HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESSLTDO., 96 98, LONGACRE, LONDOIN, W.C.2. TEMPLEBAR 2468 
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Clinch a sale 


POSTERS COMPLETE THE CAMPAIGN 
ae 
WITH REPETITION IN COLOUR 


BRITISH POSTER ADVERTISING ASSOCIATION - LONDON POSTER ADVERTISING ASSOCIATION LTD. 
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LONG STOPPAGE FEARED 
IF LTS PERSISTS’ 


Conciliation is refused: LMPA report to Ministry 


EMBERS of the London Typographical 


Society who refused to resume normal 


working were to be summarily dismissed on Wednesday for breach of contract, 
the London Master Printers’ Association announced on Monday. This affects 8,000 workers 


in London printing houses. 


The LMPA were to report on Tuesday to Sir Wilfred Neden, of 
the Ministry of Labour, on the action they were taking. Dismissal 
of LTS members will force a large number of weekly and monthly 


periodicals to cease publication. 


And an LMPA spokesman said 


on Monday: “If the union persists in its attitude,-a long stoppage 


is inevitable.” 

Last Friday talks between the 
LMPA and the LTS aimed at 
breaking the deadlock in the wage 
dispute broke down. . 

A statement by Robert Willis, 
joint general secretary of the 
LTS, said that the employers’ 
plan for conciliation had been 
rejected by the union. 

“We stand by the principle of 
the Society to maintain the posi- 
tion of the craftsmen and to see 
that the continued devaluation of 


“Advertiser's Weekly” is again 
restricted in size and content. 
We apologize to readers and 
advertisers for a state of affairs 
which is beyond our control. 


his skill ceases,” a resolution of 
the LTS executive council said. 

A statement issued by the 
LMPA at a press conference on 
Monday evening said that the 
decision to dismiss LTS members 
refusing to resume normal work- 
ing was made at a general meet- 
ing of LMPA members on Feb- 
ruary 1, but the action had been 
delayed “in the hope that the 
LTS would agree to conciliation 
or voluntary arbitration, both of 
which the union has now finally 
rejected.” 

A meeting on Monday after- 
noon of the council of the LMPA 
unanimously endorsed the recom- 
mendation of its emergency com- 
mittee that the summary dis- 
missal of LTS members who 
refused to resume normal work- 
ing should take place this week. 

The statement continued : 

“Members of the LMPA will 
seek from every employee who is 


a member of the LTS an 
assurance that he is prepared to 
work in accordance with the con- 
ditions which by agreement or 
custom form part of his indi- 
vidual contract of service. 

“Members of the LTS who are 
not prepared to give such an 
assurance by Wednesday will be 
summarily dismissed for breach 
of contract. 

“Similar action is being taken 
in respect of members of the 
Association of Correctors of the 
Press. This union instituted 
restrictive practices on January 30. 

“The action now being taken 
by the employers is not a lock- 
out. 

“The employers have been 
forced to take this decision by the 
crippling restrictive practices 
started nearly four weeks ago on 
the instructions of the LTS exe- 
cutive council. 

“The anarchy wrought by the 
union’s action has led to cumula- 
tive delays and has brought in- 


creasingly serious production 
problems in the general printing, 
periodical and weekly newspaper 
trade in London. 

“Dismissals of LTS men will 
endanger the continued employ- 
ment of men and women in other 
departments whose work depends 
= that of members of the 


“In the past three weeks the 
employers have exercised con- 
siderable forbearance since the 
LTS instructions to its members 
were issued on January 18 and, 
in the interests of their customers, 
have done all they could to main- 
tain production in the face of 
almost impossible working con- 
ditions, but it is now impossible 
for them to continue to carry on 
business effectively.” 

London suburban weekly news- 
papers are affected by the dispute. 

When we went to press there 
was still deadlock in the dispute 
between the BFMP and News- 
paper Society and the Typo- 
graphical Association. Work-to- 
rule and an overtime ban were in 
their fourth week. 

The executive of the TA in 
Manchester were to meet later in 
the week. 


Board changes 
at Erwoods 


* * . 

McCann - Erickson Advertising 
Ltd. have been appointed to handle 
the advertising for the Capitol 
Record Division of Electric & 
Musica! Industries. 

- * * 

The East Anglian Magazine has 
bought out the Norfolk Magazine, 
which will now cease separate pub- 
lication and be incorporated in the 
East Anglian Magazine. 

* * oe 


* * * 


The Queen has again consented 
to be patron of the National Radio 
Show, to be held this year at Earls 
Court from August to Septem- 
ber 1. 

* * 

“We are all slaves of advertising 
and you are our tyrants. I must 
confess I am allergic to advertising.” 
—Archbishop of Canterbury to the 
Publicity Club of London. 

— * * 


A Kemsley spokesman refused to 
comment on reports that Kemsleys 
were to be associated with a new 
TV programme weekly to be 
launched by Granada TV, covering 
the North. (See page 2.) 


COMPLETE LOCAL AUTHORITY COVERAGE 
PUBLIC SERVICE 


The official Journal of NALGO 
over 259,000 copies monthly 


Reginald Harris Publications Ltd., 3 Stanhope Row, Mayfair, W.| GROsvenor 3877 


ils Fa Ai ph MRR 


Ba WG heat ea pei sy 7 ‘. ae ” ul “St 
as 2 a é ae Nid . »¥ oe ee es - = a —_ / os 
f “a 
; = 
rv) -epldY ee ou repute = 
40 isP ) 
¥ ters of Y G oie ira 
r S - a 
7. 
_ | * 
| ee ls 
pt te ah a | eseseesss ; 
(nae ee : * 
ee 
Field as joint governing director of a 
Erwoods Ltd. W. J. FitzGerald i 
re aa RE 
consultant director. ff 
. ee : 
From the spring onwards attempts 3 
ign are to be made to reduce the num- ; 
ber of quarter-hour programmes on a 
Radio Luxembourg “because experi- i 
_ es ie . 
‘ listener.” 
Pe 
— 
——oO)E — | 
‘ 
E 
, 


‘’ 
A r 


ADVERTISER’S WEEKLY 


2 


FEBRUARY 17, 1956 


Fixed-time spots available from ATV for 
block booking 


AGENTS, ADVERTISERS HEAR PLANS 
AT ONE-DAY CONFERENCE 


Associated TeleVision Ltd. are 
to offer fixed-time spots for block 
booking by advertisers. This an- 
nouncement (foreshadowed last 


‘week by “Advertiser's Weekly”) 


was confirmed by ATV director, 
Richard Meyer, during an all-day 
conference on independent tele- 
vision held by ATV last week. 

Mr. Meyer said that these 
fixed spots could form the 
nucleus for a campaign. 

Patrick Henry, sales director 
of ATV, said after the conference 


New quarterly 


A new quarterly journal, The 
Greenhouse, is to be blished 
by Paul Langfield & Co., Ltd., 
at 2s. 6d. The first (Spring) issue 
will appear on March 2. Initial 
print order is 15,000 copies. Ad- 
vertising rates are: full-page, 
rt insertion, £20; half-page 

Il. 


Granada’s TV weekly 


The commercial TV magazine 
which Granada TV Network Ltd. 
are to publish will probably be 
a weekly, a Granada spokesman 
states. Neither the name, the 
advertisement representation, nor 
the print order has yet been de- 
cided, but the Northern area to 
be covered by the journal will 
have a combined population of 
some 13 million. Its appearance 
will coincide with the opening of 
the new Manchester transmitter. 


JHP taking over 


John Hobson & Partners Ltd. 
are to handle the advertising of 
the Pearl and Dean group of 
companies from March 1. 


ISBA’s new offices 


From to-day (Friday), the offices 
of the Incorporated Society of 
British Advertisers will be at 45, 
Hertford Street, London, W.1. 
(Grosvenor 4781). 


Timex mail ad 


Yesterday (Thursday) all Timex 
stockists received a copy of the 
day’s News Chonicle, containing 
a half-page advertisement claim- 
ing that “More people buy Timex 
than any other watch in the 
world.” . 


that the spots will last a minute 
each and that discretion will be 
used about the number allocated 
to any one advertiser. 

In a talk on the-cost of TV 
advertising, Mr. Henry gave 
comparative cost figures for TV, 
cinema, and press — advertising, 
and claimed that already, on a 
cost basis, TY was comparable 
with the other media and would 
be “extremely comparable” in 
the Midlands. It had, he said, 
the additional advantages of 
sound, movement, sincerity, and 
fireside impact. 

The conference, held at the 
Connaught Rooms, was attended 
by some hundreds of delegates, 
comprising advertisers, agency 

men, marketing and research 
specialists, and TV and film pro- 
duction people. 

During a question period, Mr. 
Henry said that the four con- 
tractors had agreed that, if any 
client desired it, they would try 
to arrange to network advertise- 
ments. But very often this 
would not be possible because of 
the physical make-up difficulties. 

“Is it all that important to you 
that your advertisement should 
be on in Glasgow at the same 
time as in London?” he chal- 
lenged. “I don't generally believe 
it is a top priority.” 

Mr. Meyer, announcing the 
proposal to introduce fixed-time 
spots, advised: “If you look at 
this medium as you would look 
at a magazine campaign, and 
build your campaign into the 
best available times with the 
various stations, and not neces- 
sarily sticking to one day but 
shopping around from week to 
week, I think you will find you 
will buy more effectively for any 
given sum of money.” 

The fixed-time spots would be 
limited in number and could 
only be sold at a specific time. 
“I hope you will use them as 
fixed points and buy your other 
times in relation to them.” 


IPA annual meeting 


The annual general meeting of 
the Institute of Practitioners in 
Advertising will be held on Wed- 
nesday, April 11, at 44 Belgrave 
Square, S.W.1. It will be fol- 
lowed by the annual dinner and 
dance the same evening at the 
Dorchester Hotel, London. 


U.S. agency to open London office 


Over 100 guests attended a 
party given by “Aftenposten,” 
daily newspaper of Norway, 
to mark its recognition of the 
work done by Just Borthen 
during his four years as head 
of the European department 
of Joshua B. Powers Ltd., the 
paper’s London representatives. 

Mr. Borthen is_ leaving 


Powers to join Robert Otto & 
Co. Inc., an American export 
advertising agency which is 
shortly to open an office in 
London. He will establish and 
operate the London office as 
well as co-ordinating the 
agency’s activities on the con- 
tinent. 


Young newspapermen to meet in 


London 


A two-day meeting of, the 
Young Newspapermen’s Asso- 
ciation will be held in London 
on Monday and _ Tuesday, 
February 27 and 28. Three talks 
will follow the general meeting 
on the first day. H. R. Davies, 
director of the Newspaper 
Society, will describe the current 
newsprint situation ; ¥. 
Ferguson (Westminster Press), 
chairman of the Newspaper 
Society’s labour committee, will 
speak on the present labour 
negotiations ; and C. H. Neale, 
general secretary of the National 
Federation of Retail Newsagents, 
will talk on “Newsagents and 
the Press.” 


emidiartand club et 


meetings off 


All activities of the Publicity Club 
of Sunderland and District have 
been temporarily suspended. The 
club states: “The rest of our sylla- 
bus for this session has been can- 
celled and the club put into tem- 
porary stora We hope, however, 
to get the club put on to a better 
basis in the autumn.” 


In the evening a dinner will 
be held at the Connaught Rooms. 
Guest speaker will be Sir John 
Nott-Bower, Chief Commis- 
sioner of Police for the 
Metropolis. 

On the following day members 
will visit London Airport. 


Murraymint spot 
is top again 


Murraymints was again the 
most popular TV commercial in 
January, according to TV Re- 
search (Gallup) Poll, Ltd. In the 
News Chronicle TV Awards 
series for the month it re- 
ceived the highest number of 
points so far—75 out of a pos- 
sible maximum of 100. Shell 
were second, with 73 ; and Guin- 
ness third, with 57, respectively, 
in the January heat and also in 
the overall table. 

Six of the first ten in the first 
heat, held in October, are still 
present: Murraymint, Shell, 
Guinness, Oxo, Omo, and Surf. 
January’s top ten is completed 
by Kit-e-Kat, Mackesons, Sun- 
fresh, and Brooke Bond Tea. 


Tuesday, February 21 

INSTITUTE OF PUBLIC RELATIONS even- 
ing lecture. B. G. C. Webb on 
“Public Speaking and Public 
Relations."" 6.30 p.m. 

REGENT ADVERTISING CLUB lecture. 
G, Donovan Candler on “Art Buy- 
ing.’ 6.30 p.m. 

PUBLICITY CLUB OF LONDON national 
advertising public-speaking contest, 
Southern area contest with Regent 
Advertising Club Kent Room, 
Caxton Hall. 6.30 p.m. 

BERKS AND BUCKS PUBLICITY ASSOCIA- 
TION meeting. Carl Brunning on 


“Mass Sampling of Consumer 
Goods.”” 7.30 p.m. 

Wednesday, February 22 

COVENTRY PUBLICITY ASSOCIATION 
luncheon meeting. Harry Alan 
Towers on ‘Commercial Tele- 
vision."” Hotel Leofric. 12.30 p.m. 


INCORPORATED ADVERTISING MAN- 


AD MAN’S DIARY 


AGERS" ASSOCIATION (MANCHESTER 
Mobiles and Rotair 
6.15 p.m. 
INCORPORATED ADVERTISING MAN- 
AGERS’ ASSOCIATION meeting. Tom 
O'Brien on “Advertising and the 
TUC."" Management House. 6.30 
p.m. 

ADVERTISING CLUB OF OXFORD mecet- 
ing. Martin Stevens on ‘Publicity 
Films and Filmiets.”’ 


Thursday, February 23 

PUBLICITY CLUB OF COTSWOLDS 
meeting. E. C. Mackenzie on 
“Magazine Advertising.”’ 
INCORPORATED SOCIETY OF SRITISH 
ADVERTISERS luncheon meeting. 
Speaker : Claude E. Wallis. 1 p.m 
IMBER CUP contest between Publicity 
Club of London and Regent Adver- 
tising Club. National Cash Register 
Building, 206 Marylebone Road, 
N.W.1. 6.30 p.m. 


LONDON: [43 Fleet Street, E.C.4 Tel: FLEet street 6672 


% ONE OF BRITAIN’S BEST MARKETS 


cvred y¥ SURREY ADVERTISER 


Head office: GUILDFORD Tel: 5252 


es 
Bok i _ 
>| | 
Ae 
5 eke “ 
ai 
Ei 
“4 h 
es 
*., > 
a 
4 
3a 
L ee 
a 
_ 
. PY 
7% Po 
ss a 
fi 
— 
: a 
srk 
“f 
eh : 
ety 
: a a _ 
ee ‘ 
a 
i" a 
ae hl : ; oe 
os. =. he ee Ss en oi Jaa = i Bei = = AA 
= ete ade. ae S a a 2 ee 
Pe tee a + "Wer nee . SSS re eS cor pail .-@ «eer. | aoe . 


Fepruary 17, 1956 


3 


More poster appeals during 1955: 


Percentage of successes drops 


JUNE TO BE 
A DAIRY 
‘FESTIVAL’ 


June this year will be Festival 
Month for Britain’s dairy 
industry. Twenty-six towns in 
England and Wales will take part 
in the event which is organised 
by the National Milk Publicity 
Council, whose advertising and 
publicity is handled by Mather & 
Crowther Ltd. 

Although this is the first June 
Dairy Month to be held in this 
country, a similar event has been 
held for the past 18 years in 
America, Mather & Crowther 
have evolved a special Dairy 
Festival Symbol, which they 
say can be adapted to any colour, 
size or purpose. 


Millionth Tip. 
celebrated 


Over 150 guests, comprising 
advertisers, agency men, artistes, 
and representatives of Screen 
Audiences and others who have 
been associated with J. Arthur 
Rank Screen Services Ltd.'s 
advertising feature Tips, attended 
a special party last week to cele- 
brate the arrival of the millionth 


Tip. 

Tips, now in its fourth year, has 
12 editions a year and is claimed, 
with its audience of over 10 mil- 
lion, to be the biggest single 
advertising medium in the world. 


Revaluation and 
Mills & Rockleys 


With the rating revaluation 
Mills & Rockleys face on April 1 
the largest single increase in the 
cost of operation in the history of 
the company, George T. Mills, 
chairman and managing director, 
states in his annual report for the 
year ended October 31, 1955. 

The revaluation will bear par- 
ticularly heavily on such busi- 
nesses as Mills & Rockleys, he 
says, where the cost of local rates 
is so high a proportion of the 
whole cost. 

The report showed an increase 
in the total profit before tax from 
£184,277 to £194,236. 


— 2 


METALWORK *® PLASTER 


FEWER PUBLIC HEARINGS NEEDED 


Number of appeals by the outdoor advertising industry to 


the Ministry of Housing and Local Government against local 
authorities’ decisions during 1955 set up a new record. But 
the percentage of successes was lower than in 1954. 


The total number of appeals to 
the Ministry during last year 
was 2,029, compared with 1,762 
for 1954. The poster contractors 
appealed in 1,410 cases, against 
1,163 in the previous year. 

But the contractors lost 1,046 
appeals—a percentage of about 
26 per cent successes. In 1954 
32 per cent of their appeals were 
successful. 

Of the 493 appeals sent forward 
by the “trade signs” section of 
the industry, 218 were allowed; 
here the percentage of successes 
was 44. 

Once again the Minister's 
analysis shows a growing dislike 
of appeals by public hearings. In 
1954 184 appeals out of 1,762— 
between 10 and 11 per cent—were 
conducted at public hearings; in 
1955 the number of public hear- 
ings was 104 out of the total of 
2,029 appeals—five per cent. 


Another floor for 
Lambe & Robinson 


Expansion of Lambe & Robin- 
son Ltd., which has called for 
additional staff at all levels, has 
made necessary the acquisition of 
another floor at 15-16 New Bur- 
lington Street. As soon as the 
necessary alterations are com- 
pleted, the copy, art, production, 
control and TV departments will 
be housed in this building. The 
research department will remain 
at 13 New Burlington Street, with 


The establishment of a perma- 
nent training centre in London 
for advertising and publicity 
managers was urged by Dennis 
Clive, head of the International 
Wool Secretariat’s department 
of trade promotion, during a 
talk to the Incorporated Adver- 
tising Managers’ Association. 

i Clive said that a small top- 


training could be given on ad- 
vertising, public relations and 
merchandising, including direct 


Newnes prices up 


The selling prices of three 
month! published by 
George Newnes are to be in- 
creased by Is. to is. 3d. from the 
April issues. They are “Practical 
Mechanics,” from 1s. to Is. 3d.; 
“Practical Television.” and 
“Practical Wireless.” From the 
March 23 issue the weekly 
“Smaltholder” is to be increased 
from 4d. to 44d. 


At a midnight supper party at the 
Savoy recently, 
man of Beaverbrook Newspapers, 
presented the “Evening Standard” 


Drama Awards for 1955. Mr. 
Aitken here presents the award for 
Actress of the Year to Miss Dorothy 
Tutin, who received it on behalf of 


mail, salesmanship, and dis- 


play. 

“Is there an agency, an advertis- 
ing department, a sales organi- 
sation, a multiple chain, or a 
department store that would 
not be glad to pay a fair price 
to have its young executives 
well trained?” he asked. 

if approximately £300 
was to be spent in Great 


a voluntary levy of one-tenth 
of one per cent would produce 
£300,000 — enough to buy, 
equip, and endow such a 
centre, he said. : 


$$$ $2 —s 


ax Aitken, chair- | his 
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NEWS ABOUT 
PEOPLE 


Peter Lester on 
L&R board 


Peter Lester has been appointed 
to the board of Lambe & Robinson 
Ltd. Before the war he was with 
E. W. Barney Ltd. and with the 
Straight Corporation Ltd. After 
the war he moved to Charles W. 
Hobson Lid. and then to Colman, 
Prentis & Varley Ltd., where he was 
a senior account executive. In 1952 
he became a director of Colman, 
Prentis & Varley (Export) Ltd. For 
the last two years he has been a 
director of the S.T. Garland Agency. 

- * * 

E. M. Clayson, managing director 
of the Birmingham Post and Mail 
Lid., has been elected honorary 
treasurer of the Newspaper Society. 
He succeeds the late H. G. Clarke, 
who died in December. 

. * * 

Douglas Baber is joini 
Television Ltd., as wa 8 
promotion manager. He was until 
recently in the radio and commer- 
cial television department of S. H 


Benson Lid. and has wri : 
number of books. Bait ge 
© * * 


Philip Dorte has been appoi 
Midlands controller for hnodaes 
TeleVision Lid. He has been with 
A1V since December, 1954. 


Crossleys name new 
managing director 
Arthur Hughes has been ap- 

pointed managing director of 

Crossley & Co., Lid. His appoint- 

ment is part of a new expansion 

scheme by the 80-year-old agency. 

Mr. Hughes has resigned from the 

board of Dolan, Davis, Whitcombe 

& Stewart Ltd. in order to take up 

new position. 
* * * 

B. J. Tilbury has been appointed 
production manager of Smee's 
Advertising Lid. He will work in 
close liaison with J. A. Smee, who 
is production director. He joi 
Smee’s Advertising’s production 
department as a production group 
controller in October 1953. 

* * * 

Advertising manager of the 
Rexall Drug Co., Lid., of Low 
borough, Robert Jordan, is joining 
the executive staff of Tibbenham 
Publicity Ltd. He was appointed 
assistant advertising manager in 
1952 and advertising manager in 
1954. 

* * 

A memorial service was held at 
St. Dunstan-in-the-West, Fleet 
Street, last week for Joseph Henry 

" ee ae managing direc- 
tor of Provincial Newspapers Ltd. 

The service was conducted by the 

Rector, Prebendary J. Mac- 

donald. Representatives of Pro- 

vincial Newspapers Ltd., and other 
publishing organisations attended. 
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MERCURY DISPLAYS 70 


EASTWOOD STREETS WI6 
CASTING e MODELLING. . 
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ADVERTISER'S WEEKLY 


Minister’s control on aerial ads 
‘will be stricter,’ say councils 


Stricter control over aerial adver- 
tising is likely to be imposed 
by legislation. 

This is made clear in a report 
of the Association of Municipal 
Corporations, which recalls 
that local authorities have been 
discussing the position with the 
Minis.ry of Transport and 
Civil Aviation. 

At their first meeting a compre- 


—And now, it’s 
‘distracting, 
road signs 


Revolving signs and other “dis- 
tracting advertisements” are caus- 
ing concern to the Association of 
Municipal Corporations. It has 
been asked by Plymouth City 
Council to consider what can be 
done to control them. 

The Association is calling the 
attention of the Ministry of 
Transport and Civil Aviation to 
the general question of advertise- 
ment signs conflicting with recog- 
nised signs, particularly traffic 
lights, and to the desirability of 
highway authorities being 
empowered to cause the removal 
“of any such advertisement signs.” 

Plymouth drew the Associa- 
tion’s attention to the erection on 
business and other premises of 
projecting signs designed to 
revolve in the wind. It, felt they 
distracted motorists, and caused 
an untidy appearance. 

The Association will raise the 
matter, too, with the Ministry of 
Housing and Local Government. 


IT Aconferenceon 


Scottish contract 


Sir Robert Fraser, director- 
general of the Independent Tele- 
vision Authority, will take part in 
a conference at Edinburgh on 
February 28 to discuss appoint- 
ment of a Scottish contractor. 

Roy Thomson, proprietor of 
Scotsman Publications Ltd., and 
owner of radio and TV stations 
in Canada, and William Gordon 
Kyle, managing director of the 
newly-formed Mavis Film Cor- 
poration, Glasgow, are under- 
stood to have been asked to 
attend. 

Sir Compton Mackenzie, the 
Earl of Elgin and Eric Linklater, 
have been asked by Roy Thom- 
son to sit on his TV advisory 
panel, 


hensive ban on sky writing and 
sky broadcasting was called for, 
rather than the Ministry’s idea 
that there should still be 
general freedom for aerial 
advertising with local prohibi- 
tions imposed where desirable. 

Local authorities wanted general 
prohibition with local relaxa- 
tions, and the Association now 
reports : 

“We have been informed by the 
Ministry that in the light of the 
views expressed by the local 
authorities, the Minister has re- 
considered the matter, and 
agrees-a stricter control than 
was then envisaged would be 
appropriate. 

“The question of legislation is 
being considered.” 


IPA examination 


Closing date for entries for the 
Institute of Practitioners in 
Advertising’s membership inter- 
mediate, membership final and 
associate membership final exam- 
inations has been extended. The 
examinations will take place on 
April 17 to 18. 


FEBRUARY 17, 


Albert Price, advertising manager in Ireland of W. D. and H. O. Wills, and 
secretary of the Association of Advertisers in Ireland Lid., presents a 
specially inscribed certificate to Dermot Ryan, managing director of Ryan's 


Car Hire Litd., 


the 100th member of the Association. 


On the right is 


Joseph Malone, director and general manager of Ryan's. 


Record toy display at ‘first’ BIF 


The first part of the British 
Industries Fair opens at Earls 
Court at 9.30 a.m. next Wednes- 
day, February 22, and will con- 
tinue until March 2. It will be 
officially opened by Lady Eden 
at noon. 

The Fair will be open to trade 


buyers from 9.30 a.m. to 6 p.m. 
daily and the general public will 
be admitted daily from 2 p.m, 

A major innovation will be the 
holding of the British Toy Fair 
as part of the BIF, and it will be 
the largest display of British 
toys ever held. 


CURRENT A'DVERTISING AT A GLANCE 


Accounts 


AMBER CHEMICAL INDUS- 
TRIES LTD., for Kingham Ad- 
verlising we Ltd. 

O., LTD., for Napper, 
Stinton, Woolley Lid. 

COOPER & ROE LTD., makers of 
Shepherd and Stella underwear 
and knitwear, from April 1, for 
Gee Advertising Ltd., Leicester. 

GIMSON & SLATER LTD., 
makers of Vesper furniture. for 
Gee Advertising Ltd., Leicester. 

CUNART CO., LTD., distributors 
of Clarylene 100 per "cent terylene 
and curtain net, for Gee Adver- 
tising Ltd., London. 

YORK COUNTY SAVINGS 
BANK, for Gee Advertising Ltd., 
Leeds. 

SOUTHERN ROSS CO., LTD. 
manufacturers of Ambidex “Do 
it yourself” scroll work, for 
Allardyce Palmer Lid. Test cam- 
Ppaign using national magazines 
and handicraft journals. 

FORD MOTOR CO., LTD., Ford- 
son Tractor advertising, for F. C. 
Pritchard. Wood & Partners Ltd. 

AMAMI SHAMPOOS, for G. S. 
Royds Ltd.. from April 1. 

PEARL & DEAN group of com- 
panies for John obson & 
Partners Ltd. from March 1. 


Campaigns 


DURAGLIT FURNITURE 
POLISH, using Radio Times and 
women’s magazines for national 
campaign. (S. C. Peacock Ltd.) 


. D. D. C 


AIRBORNE MATCHMAKERS, 
using women’s magazines and 
provincial papers. (Allardyce 
Palmer Ltd.) 

ALEXANDER STAIR’ CLIPS 
LTD., using home interest maga- 
zines and trade press. (S. C. Pea- 
cock Ltd.) 

WATNEY’S BROWN ALE, using 
15-second commercial TV spots in 
Miglands. (Foote, Cone & Beld- 
ing Ltd.) 

CELLULAR CLOTHING CO. 
LTD., using national dailies, Sun- 
days, general interest and women’s 
magazines for Aertex. Also pro- 
vincial papers for ““Aertex Week.” 
(Osborne-Peacock Co., Ltd.) 

SCRIBBANS-KEMP (BAKERIES) 
LTD., using national dailies, Lon- 
don evenings, provincial evenings, 
women’s magazines and trade 
press for Kemps Wyna thin wine 
biscuits. (Lambe & Robinson 


Ltd.) 

TECALEMIT LTD., using Sunday 
Express, Reader's Digest, motor- 
ing trade press for oil filter ele- 
ment. (Armstrong-Warden Ltd.) 

MAPLE & CO. LTD. using 
national and provincial papers, 
trade and technical journals and 
home furnishing magazines. 
(Roles & Parker Ltd.) 

GUMPTION SMOOTH PASTE 
CLEANSER, using TV spots dur- 
ing March and April, and trade 
press. (R. S. Caplin Ltd.) 

S. MURRAY & CO., using 
colour advertisements in national 
weekly and trade magazines for 


revised Regent assortment, 
Benson Ltd.) 

DUNLOP PLASTIC GARDEN 
HOSE, using national dailies and 
ardening journals. a 
igham Ltd.) 

GARDEN FERTILIZERS LTD., 
using Radio Times, national 
dailies, illustrated weeklies and 
gardening press for Welgro fer- 
tiliser. Campaign starting at end 
of April. (R. H. Jackson Ltd.) 

KAYSER BONDOR LTD., using 
national dailies, Sundays and 
women’s magazines for Fiesta 
nylon and Coolie cotton lingerie. 
(Erwin Wasey & Co., Lid.) 

McDOUGALLS LTD., using full 
pages, half pages and 11 inch 
triples in London evenings and 
selected local papers for Max 
cake mixes. Also cinema adver- 
tising and posters. (The London 
Press Exchange Lid.) 

BARTEX FEATHERWEIGHT 
SUNGLASSES, using Radiv 
Times, national dailies, Sundays 
and trade press. (C. J. Lytle 
(Advertising) Ltd.) 

LEWIS BERGER (GT. BRITAIN) 

5 using national, provincial 
and local newspapers, national 
magazines, trade press, TV and 
cinema filmlets for Bergermaster 
paint, (C. J. Lytle (Advertising) 
Ltd.) 

SPILLERS ALBATROSS SELF- 
RAISING FLOUR, using 
women’s magazines and trade 
press. (Armstrong-Warden Lid.) 


(S. H. 


gtoup of nine inf newspaperts 


LONDON § E.W. PLAYER LTD 


Associated Kent 
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& this brought 150,957 
orders in 2 weeks 
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RIES 
The tremendous pulling power of Reveille 
where women are concerned is borne out 
by the results of a special offer of a bottle 
of Goya’s Black Rose perfume. 


In under two weeks the offer had to be 
closed after 150,957 women had sent postal 
orders for 1/3. If you sell to women be 
sure Reveille is always in your advertising 


MIDWEEK 


sells 1,519,167 (ABC July-December *55) 
and costs .722d. per s;uare inch per 1,000. 


WEEKEND 
sells 2,940,449 (ABC July-December ’55) 
and costs .805d. per square inch per 1,000. 
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er anybody 
Pa ‘ ° : 
j ’ can dream up clevef ideas. 
E / se clever copy... clever layouts. ; 
i * 
iM y 
% ” 
. when | 
cs the occasion demands it, we can be 
just as entertaining as anyong@se. 
i More so, as a rule. / 


but... \. ; 


at the:risk of appearing old-fashioned, 
| we think it’s much more important 
to spend our clients’ money on selling 
than on entertaining, ©§ Which is why 
more and more advertisers know us as 


an agency with both feet on the ground 


TOWNEND-SMITH & HARDY LTD ~ 15 HANOVER SQUARE : W.1 MAYFAIR 4847-9 
(What a pity that we have to wait for yOu to contact us) 
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WHEN planning a book, 
such as those produced 
by businesses for special occa- 
sions, which is it better to do : 


® Print text and photo- 
graphs on art paper ? 

® Print text and photo- 
graphs on a cartridge or 
other smooth but uncoated 
paper ? 

®@ Print the text on cart- 
ridge or antique and the 
pictures on art? 

A great many people like the 
feel and even the appearance of 
art paper. They have, I suppose, 
been conditioned by the glossy 
magazines. Personally I dislike 
art paper for text, for although it 
prints well I find the shine dis- 
tracting and brassy. Type is very 
much easier to read printed in 
dead black on a smooth but matt 
surface. Art paper, being coated, 
is heavy and therefore expensive ; 
a heavy substance is necessary if 
there is to be no show-through. 


Reason for choice 


On the other hand, the make-up 
of a book is easier if the same 
paper is used throughout, because 
pictures can be placed against the 
text which refers to them. This 
is sometimes so important that 
the decision must be in favour of 
art paper throughout. 

Much as I dislike text printed 
on glossy art, I dislike even more 
the bad printing of half tones on 
unsuitable paper. There are some 
smooth but uncoated papers that 
will take half tones, but there is 
almost inevitably some loss of 
quality. On balance, if the pro- 
portion of pictures to text is high, 
I would rather use an art paper. 

Provided pictures can be segre- 
gated from the text and grouped 
together, the obvious choice is 
a cartridge or similar stock for 
the text with art paper insets for 
the pictures. 

The Newman Neame people 
were fortunate in being able to 
segregate the text and pictures 
in A Company's Story in its 


Setting. The cartridge paper text 
pages have a pleasant feel, and 
even Times looks better on it, 
The 


set in 12 point to 32 ems. 


Print Review 


Art paper—how and 


when to use it 


page size is 94 by 74 inches. The 
margins are six (top), seven, 10 
and 34 ems (clockwise), giving a 
proportion of 37 square inches 
of text to 31 square inches of 
margins. Chapter headings are 
in Garamond with sub-headings 
in its italic. The combination 
with Times text is quite satisfac- 
tory. 

The book contains, as chapter 
headings, line drawings taken 
from, or simulating, steel engrav- 
ings. They are printed in blue 
which, I think, is a pity because 
much of their character and crisp- 
ness is lost. A second colour was 
not really necessary in this book 
except for the title and contents 
pages. 


Taking the opportunity 


The temptation to gild the lily 
of print is extraordinarily difficult 
to resist. The print designer, a 
little bored with the general run 
of bread and butter stuff, sud- 
denly gets an opportunity of 
doing a lush job on which the 
pennies will not be counted and 
which is intended to produce a 
psychological rather than a 
strictly commercial result. 

He 
fustian friends and goes on a 
bender with more precious types. 
The exercise does him good. He 
returns having worked off a lot 
of repressions—he probably also 
realises that his good old stand- 
bys are that simply because they 
are more reliable. 

Take, -for example, 
glamorous brochure produced by 


This is the centre spread of the brochure produced to show the 
operations of Pickering’s Produce Canners Ltd., and their associated 
company in Kenya. 


thereupon abandons his 


a. ‘very *' 


By BRIAN HILTON 


the Winter Thomas Co. Ltd. for 
Pickering’s Produce Canners Ltd., 
and their’ associated company, 
Kenya Canners Ltd., of Nairobi. 

This colourful publication was 
produced to impress upon “trade 
circles” the character of the busi- 
ness and the nature of the indus- 
try. This it does supremely well 
in text and excellent colour 
photographs well displayed on 
spacious royal quarto pages, The 

signer was able successfully to 
relax strict discipline in the lay- 
out of the material. The pictures 
are splendid, especially the 
yellow and black half tones, as 
well as those in full colour. 

His choice of typeface, how- 
ever, was less happy. I appre- 
ciate how he felt. For a lush job 
he wanted to get away from- the 
almost inevitable Times or 
Plantin. All the same, Bembo 


was wrong for the very highly 
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finished heavy art paper. The 
printer provides the “kiss” im- 
pression that he is supposed to 
give, and the character of the 
typeface is lost—it looks frail. 

Baskerville, Bodoni Book, or 
even Bell (to make an allitera- 
tive third) would have been beiter 
than Bembo as an alternative to 
the two faces about whose quality 
on art paper there can be no 
doubt—Plantin 110 and Times. 

Where, oh where, is the place 
shown on the cover of the Dean 
& Dawson booklet Holidays in 
Great Britain & Ireland? It looks 
like one of those delectable 
estuary harbours in South Devon 
or Cornwall. But although Dean 
& Dawson have gone to the 
expense of printing the photo- 
graph in full colour they have 
not told readers where it is. 

Could it be that the picture 
makes a fine call-bird while the 
place is not included in any Dean 
& Dawson itinerary ? 


Beside the sea 


Could Blackpool not have done 
better on the cover of its guide 
than the draper’s dummy figure 
in a bathing suit? It is an 


appalling example of figure 
drawing. 
A change from the usual 


stitched booklet is a broadsheet 
used for Prestatyn Holiday Camp. 
In full colour, good use has been 
made of the successively large 
pages as the folder is opened out. 
It provides the same aggregate 
% as a 24-page octavo book- 
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Rowse Muir Publications announce the 


Nucleas 


The Beurnal of Britifth Nuciec ar 


having two avowed aims 


1. To be outstanding, accurate and far-sighted in the field of the 
industrial use of nuclear energy. 


2. To do all in its power to help this new British Industry to 


In the autumn of 1956 Her Majesty the Queen will open Calder Hall, the first British 
Nuclear Power Station. This is a momentous event for Britain. After watching the 
nuclear power programme develop and now materialize, Rowse Muir Publications, 
after a long period of intense research, have decided to publish NUCLEAR POWER 
to comment and give the fullest authoritative details about the technology and 
advance of this new power form. 

The editorial staff of NUCLEAR POWER have been selected not only because of 


their outstanding scientific and technical knowledge about the problems of the 


Advertisement Director: Harry T. Kane, Rowse Muir 
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forthcoming publication of 


P o<weeur 


Enginec rang 


industrial uses of nuclear energy but also because, together, they form 
a balanced and expert team. 


Editor W. Davidson MSc (Eng) DIC 

Consultant Editor Arthur Haslett MA 

Consultant Editor James F. Hill BSc (Harwell) 

Physics Editor Prof. Joseph Rotblat (London University) 
Electronics Editor Dr. Dennis Taylor (Harwell) 
Metallurgical Editorial Prof. J. G. Ball (Imperial College) 


Isotopes Editor Dr. Alfred Maddock (Cambridge University) 


Publications Limited 3 Percy Street, London W.1 Museum 8252-10 lines 
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Largest Net Sale in Kent 


KENTISH TIMES — 


SERIES 


progress... 


ABC net sales for Jan.-Dec. 1955 


88,341 


This is an average weekly increase of 
3,653 copies 
over the corresponding period of 1954 


ao THE ; 
WELLINGTON JOURNAL 
SHREWSBURY NEWS 


NET SALES 00.350 WEEKLY (ABC) 


London Representative 
DAVID L. CLACKSON, 80 FLEET STREET, E.C.4 (Fleet St. 2626) 


36/- Flat 
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Sussex: supplement boosts 
homes and trades show 


ve days before the open- 

ing of Horsham’s first 
New Homes and Trades Ex- 
hibition for a quarter of a 
century, the West Sussex 
County Times ran an eight- 
page, full-size supplement 
describing the exhibition in 
detail and containing 839 
column-inches of display adver- 
tising from nearly 50 firms 
taking part. 

On January 20 the paper ran 
16 pages containing 417 column 
inches of display advertising 
booked in connection with the 
exhibition, making a total over 
the two weeks of 1,236 column- 
inches of display exhibition ad- 
vertising. 

In addition, in the four weeks 
preceding the exhibition, the 
paper ran a traders’ slogan con- 
test in connection with the ex- 
hibition, for which the prize was 
a week-end in Paris for two 
people. 

The president of the Horsham 
and District Chamber of Trade 
said that the West Sussex County 
Times had done “‘a really fine job 
of advance publicity.” 


The advertisement manager is 
J. Podlasinski. 


L. J. Powell, managing director 
of New Homes and Trades Exhi- 
bitions Ltd., the organisers, says 
the co-operation outstripped any 
in his previous experience. He 
comments : 


“Although it was well sup- 
ported by local traders, the ex- 
hibition was on a small scale 
compared with those I have 
organised in some of the prin- 
cipal cities and towns of England. 
Yet so enthusiastic did I find the 


‘advertising and editorial execu- 


tives of the West Sussex County 
Times to co-operate with advance 
and current publicity, that the 
paper, without the resources of 
some of its larger contemporaries, 
was able to produce an advance 
supplement of eight pages, with a 


high standard of advertising and | 


editorial layout, and follow this 
up with four pages of news and 
pictures just after the exhibition 
opened 

“In all my experience I have 
never known such co-operation— 
and the fact that the paper was 
able to obtain the advertising to 
justify this use of precious news- 
print would certainly seem to 
underline its standing with local 
trade and commerce.” 


This is all evidence ‘of the 
progress being made by a lively 
local newspaper. There have 
been rumours of publishing de- 
velopments in the Horsham area, 
but the County Times is evidently 
in a position to meet any new 
competition which might 
develop. 


WILTON EVAN 


The forme of the “West Sussex 
County Times” front page was one 
of the exhibits, showing stages in 
the production of the paper, on its 
stand at the New Homes and Trades 
Exhibition, Horsham. 


Bacon promotion 


IN COLLABORATION with the 
Bacon Information Council, the 
Glasgow Evening Citizen last 
week organised “Glasgow Bacon 
Week.” 

Every afternoon during the 
week demonstrations were staged 
in the McLellan Galleries, 
Sauchiehall Street, showing how 
a side of bacon is cut up and 
explaining the various joints and 
cuts. This was followed by a 
talk on “Good cooking with 
bacon and ham.” On the opening 


day, Monday, the Evening 
Citizen carried a_ three-page 
feature. 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


SERIES 


13% HIGH STREET 
HOUNSLOW 
Phone : HOUnsiow 0016-7-8 


Jackson, 
HOL II 
and Home Counties Press Group 


London : 
Clifford’s inn, E. 
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WINSOR & NEWTON’S 


Pastel Fixative 


in the new easy-to-use 
AUTOMATIC DIFFUSER 


EASY TO APPLY 
TIME SAVING 
ECONOMICAL 


GIVES SMOOTHER 
AND GREATER COVERAGE 


NON-INFLAMMABLE 
COLOURLESS 


Also suitable for fixing Charcoal, Crayon, 
Pencil and Chalk Drawings. 


This Aerosol Pressure Spray contains 
12 fluid ounces (340 ccs.) 


Price in Gt. Britain & Northern Ireland: 12/6a° 


WINSOR & NEWTON LTD., WEALDSTONE, HARROW, MIDDLESEX 
WINSOR & NEWTON INC., 902 BROADWAY, NEW YORK 10 
WINSOR & NEWTON (PTY.) LTD., 605 WINGELLO HOUSE, SYDNEY, N.S.W. 
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steadily rises 


SALES OF HOUSEWIFE 
HAVE RISEN CONSISTENTLY 
IN THE PAST TWO YEARS 


Here are the figures: 
175.707 


JANUARY-JUNE 1954 


180.588 


JULY - DECEMBER 1954 


207.129 


JANUARY-JUNE 1955 


215.497 


JULY—DECEMBER 18955 


ALL FIGURES CERTIFIED BY THE A.B.C, 


Housewife combines 


A RISING A.B.C. NET SALES FIGURE 
WITH AN ABC CLASS READERSHIP 


Jack Blanche, Advertisement Manager, 
43/44 Shoe Lane, London, E.C.4 
Telephone : Fleet Street 5011 
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Review of Poster Advertising 


After looking over a number of 
poster sites, STUART LEWIS concludes 


Colour is the surest 
way to attention 


DVERTISING clubs and 
their courses do an ex- 
cellent job in helping the young 
to graduate from the unco- 
ordinated keenness of the 
amateur to the devastating 
dogma of the professional. 
They tell one how to mark up 
type layouts, read proofs, order 
blocks, and countless other 
things including How to Pro- 
duce Effective Advertising and 
How to Mesmerise a Client. 


I suppose that even nowadays, 
in the educational circles of ad- 
vertising, the old mnemonic 
“Aida” is still used. This in- 
congruous word contains the 
initials of what are supposed to 
be the main essentials of a good 
advertisement: “Attention,” “In- 
terest,” “Desire” and “Action.” 

And I often wonder what the 
educationists to-day are saying 
about the qualities of a success- 
ful poster, how much it should 
set out to say and what it 
should try to do. 

Needless to say I think that 
the most important quality of 
any poster is “A” for “Atten- 
tion.” I came to this momentous 
conclusion long ago, but having 
viewed dozens of posters this 


month under the difficult and 
dreary .conditions, I now feel 
more convinced than ever about 


it. 

Making due allowance for 
those posters which in wet 
weather reveal their predecessors 
beneath (thus unwittingly creat- 
ing splendid surrealist juxta- 
positions) I looked around this 
month»with a more or less serious 
eye. At least I looked for posters 
which attracted attention irres- 
pective of the intrinsic interest 
of the products they sought to 
sell. 

Which posters, in fact, did one 
merely “see,” and which could 
one just not miss ? 


Achieving the effect 


Number one for impact was 
undoubtedly the new design for 
Polo “Mints; and I make no 
apology for having mentioned 
this excellent campaign several 
times before. 

Why did the newest acrobatic 
of the Polo girl arrest my atten- 
tion so forcibly? Not because it 
was more ingenious than usual 
—it was not—but because the 
girl’s orange-coloured jersey 
agaist the cyclamen background 
was quite unmissable. This 


| Teasers for the Underground i 


This is one of a series of Tube roof cards worked out by Smiths’ 
advertising agency for Edward Sharp & Sons Ltd. The belief is that 
the “audience” appreciates being teased into working out the message. 


This is one of a 
poster series which, 
in Stuart Lewis's 
opinion, has 
achieved a distinc- 
tion of its own. 


daring combination of colours 
not only had charm but a certain 
enchantment too. 

One could not keep one’s eyes 
off it. 

Perhaps when I was looking at 
the other posters, my eyes were 
frosting up. Anyway, I did not 
see another poster which achieved 
a degree of: impact comparable 
to that of the Polo job. 

While colour is the surest way 
—but the most difficult—of gain- 
ing attention, there are other 
tried and trusted methods which 
work. 


On the screen 


Incongruity, for example. You 
can show the head of a penguin 
on a television screen, cunningly 
set in the centre of a familiar and 
half-chewed biscuit; and of 
course you add a suitable word 
or two to appeal to the chew- 
while-you-view brigade. 

The Penguin posters, like the 
Polo posters, have achieved a 
distinction of their own. Every 
one of them, as it were, is the 
same only different; all have a 
common denominator 
“style.” That is why people see 
them, remember them, and 
above all never get tired of 
them. 

Impact by words? 

Well, it can be done and it has 
been done, particularly on the 
Underground and on British 
Railways where the words have 
time to be read. Bass, Worthing- 
ton, Whitbread and London 
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Transport themselves, have all 


employed the leisured literary 
technique and with great success. 

At the present moment, when 
the brewers appear to have 
abandoned literature for a while, 
at least one distiller has weighed 


Next month’s survey will be 
largely devoted to a considera- 
tion of film posters. Specimens 
should be received by March 9, 


in with words and plenty of 
them. John Jamieson is 
name, and here is how the copy 
Starts: 

“The Ambassador was a con- 
firmed JJ drinker. He was 
Third Secretary in Athens 
when he — what he 
was 
And so on. i cannot tell you 

how the copy continues and ends 
because a train obscured my 
view. Nevertheless I could not 
bring myself to wait for the next 
train and discover the dénoue- 
ment. To my mind, that is the 
sort of copy which does not 
really deserve to be read any- 
where, least of all on an Under- 
ground platform. 

Do the spirit drinkers of to-day 
give a hang if a fictitious am- 
bassador in Athens lacks his 
large JJ—even for a couple of 
anxious minutes? Unfortunately, 
for the culture of these right 
little tight little islands, the 
mystique of whisky (and 

@ Continued on page 16 
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POSTERS 
can be seen 
by & people 
out of 10 
25 times 


a week, 


or more 


In balanced consumer advertising campaigns, poster repetition is 
essential. But just how many people can see your posters? —And 
how many times? The largest investigation of its kind ever 
carried out in the U.K. was undertaken by Mills & Rockleys in 
an attempt to answer these questions. The survey was no less 
than a day by day study of the way people live and move around 
in their towns and cities—and have opportunities to see poster 
advertising. 


The Evidence. As a result of this research, 
evidence has come to light which is of the utmost value 
to all who plan, use, or have the opportunity to use, 
poster advertising. The findings appear in “The Size 
and Nature of the Poster Audience: Study II”? which 
was published last June. Your agency now has a copy 
and further copies will be supplied on request. 


MILLS & ROCKLEYS LTD 


Planned poster advertising in more than 200 towns. Head Office: 21 Queens Road, Coventry. 
The Mills & Rockleys Area. 
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— to spot it again on the 
counter. The product that 
has caught the eye on a 
Poster is the first to be 
recognised on the sales 
counter. 


The shape is the same, 
the colour is the same, its 
virtues are already im- 
pressed on the mind and a 
quick sale is the natural 
sequence. 
Sheldons 115 years’ experi- 
ence of Poster Advertising 
is valuable to YOU. 


Skeldons It4 


Sheldon House, Queen St., 
Leeds 1 


was, “Say 
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Posters for whisky that 
miss the party spirit 


— drinking has evapo- 


"ta us face it: this is a spirit 
very largely drunk as a raiser of 
morale, or as a_ getter-of-the- 
party-going. The sooner the dis- 
tillers realise this, the sooner 
their advertising will come down 
to the level of the average spirit 
drinker. 

It is true, of course, that some 
distinguished whiskies are still 
available in England, and that 
some people can recognise them 
when they taste them and do not 
see the bottle. But the daily 
double-Scotch man who know- 
ledgeably demands his favourite 
brand—could he tel it blind- 
fold? 

Blindfold, my eye! 

Taking the picture 

Having caught that Under- 
ground train, I was assailed by a 
roof card for Swift's Cheese. 
There they were, the happy 
smiling family being photo- 
graphed by a_ velvet-shrouded 
gentleman, and gazing for en- 
couragement at a couple of 
packets of Swift's. The slogan 
‘Cheese!" No! Say 
“Swift’s Cheese.’ ” 

I wonder how many com- 
muters will know that photo- 
graphers’ models say “cheese” 


when putting on their most en- 


gaging smile. I do not think one 
needs a market survey to settle 


| that one. 


Turning from Swift's to an an- 


| nouncement for British Railways 


Sunday excursions from Pad- 
dington, I decided that “Leam- 


a wih 
3s 4 ee rh ae 


“©"=" THE DALES OF — 
F | DERBYSHNRE 


Monsal Dale and the River Wye 

feature in this “Runabout Ticket” 

poster, issued by the London 

Midland Region of British 
Railways. 


more sincere and telling piece of 
advertising. 
* ” * 

IF ONE must have cute kids in 
advertising—and it seems that 
one must—let us see more little 
girls like the one with the cornet 
of Wall's Ice Cream. She is 
pleasantly pert without being 
precocious. She is one of the few 
cartoon-children I would not 


ington Spa, 12/-,” was a far mind having around the house. 


Powerful letters day and night { 


3,000 POSTER SITES 
with complete coverage 7 
of the Manchester Area? 


Manchester adhe Seveiaal Lid 


27-29-31 Bootle Street, Deansgate. Manchester 2 


i Rey uluminated signs of Hepworths Ltd., King Edward Street, 
Hull, have already made a powerful impact in an area well served 
by neon, because of the attractive but unusual design of the letters. 
The faces are in white opal Perspex, a material which possesses excel- 
lent ligkt transmission qualities. This enables the illumination from 
the double line of white fluorescent tubing behind it, to be diffused 
brilliantly and evenly over the entire surface of the letters. At the 
same time, the unobtrusive arrangement of the tubing ensures that 
the smooth clean lines of the sign are preserved, even when viewed in 
daylight. 

The only fluorescent tubing visible is, in fact, an outline of primrose 
around each letter. Here again, however, care has been taken to 
mount it flush with the face of the Perspex so that the sign remains 
attractive by day as well as by night. 

The letters are 22 inches in height and the metal sides, or “ returns,” 
are bronze . A age The work was carried out by Franco Signs 

. London, through their Leeds branch. 


Modern Poster Panels 


Cheaply—Quickly 
Complete Your Sales 


PADDINGTON 0186/7 


HARROW BILLPOSTING 
37 SPRING STREET, W.2 
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UNDER CONSTANT REVIEW 


' 4 are interested in outdoor publicity we should like to show you 
NE OF THE most valuable links in the chain of service these displays—you will find them most informative. Why not 


arrange a visit ? 
given by Outdoor Publicity—the advertising agents who abe en 
specialise in outdoor publicity campaigns—is that provided 


by our team of area inspectors. Every advertising site we ‘4 ee) ie 
use is under constant review by a full-time member of our Y ' 


staff. These inspectors—there is one for each region in ut 0 UT Do 0 R P U BLIC IT 
Great Britain—are men with a great deal oi local knowledge, se 

and in addition to their routine inspections of sites in use, 

they provide a constant stream of information to head office 

about site values and availability. Their reports are a vital 

factor in planning campaigns with the assurance of success; 

and their inspections are the guarantee that the sites selected 

go on contributing to that success all the time they are in use. 
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WHEN IN 


BIRMINGHAM 


YOU MUST SEE 
Sheffields 


POSTER SITES 


CIGLIICLICIEICIEIE II So Soo oo Se 


WH 


Our recently completed, fully visual system 
for the ‘planning, servicing and checking of 
all Outdoor Advertising operations is based 
on 67 years of practical experience. It is 
designéd to cope successfully with the ever 
increasing demands of today and tomorrow 
—and so to maintain the high standards of 


efficient service, always associated with our 
name in the Outdoor Advertising field: 
May we show you how we do it? 


% 


WALTER HILL & CO., LTD. 
OUTDOOR ADVERTISING AGENTS 


67-69-71 Southampton Row, LONDON, W.C.1 
Telephope : MUSEUM 8701 (5 lines) 
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Increased poster impact 
en route to the trains 


The impact of advertisements on the 24 million passengers who use 


High Barnet (Northern Line) Station each year, has been greatly 
enhanced by the renovation of the British Transport advertising sites 


on the footpath to the station. 


The new metal faced sites which pro- 


vide space for 18 four sheet posters (see below), make a_ striking 
contrast to the old ones built up piece-meal over the years (see above). 


World survey of 


poster art 


International Poster Annual, edited by 
Arthur Niggli, obtainable from Alec 
Tiranti Ltd., price 58s. 6d. 


HIS is the sixth edition of 
this valuable world survey 
of poster art and it comes in a 
typographical “new look” 
which serves to accent the 


| various sections. 


Some 500 outstanding posters 
by leading artists from 
countries compose the contents 
plus authoritative articles includ- 
ing surveys of the position of 
poster art in Scandinavia and 


AUTOTYPE yoo 
Vans pohincier 


In black-and-white or colour | 
AUTOTYPE COMPANY LTD. 
low W.13. Ealing 269! 


annual attempts to deal with 
essential formal problems in 
copy. 

In his preface, editor Arthur 
Niggli has drawn attention to the 
influence which Raymond 
Savignac seems to have exerted 
over the majority of countries. 
“If a certain ‘savignacism’ has 
hitherto made itself felt in French 
poster output,” he writes, “it is 
now permissible to speak of 
‘savignacitis’ in international 
production (if I might borrow a 


suffix from the medical dic- 
tionary). 
“Savignac’s one-time formal 


diction, his ideas, are however the 
expression of an artist of essen- 
tially individual mintage... . 
Influences on the development of 
style tend almost always to spring 
from such unique personalities. 
But when the influence springs 
from so brilliant a personality as 
Savignac much more importance 
must be attached to the sublima- 
tion of this influence. 

“Thus, when Raymond 
Savignac’s influence is so apparent 
should not the humorous poster 
be made more ‘socially virile’?” 


eS 18 
> ee 
: oP ttag Ot ae a » : 

Zs A a iF i y — . 
ad , ! i ‘ “ah j ee 
“3 ; —"- : 
a i) dj . 
: s “ : 
| ie - “wii 2 
| a : jt, Bee il a cs 5 ssa 
| ee 
| 
re 
. e \y sail | ee 
‘ a1 ean ii ud SS ae |) at ae Whita 
: cP she) ag (Se ae 
NG ieee ~ es = ES 4 uF 
ane ‘ 4 it “) ( ii! — 
wi Be = NG ne — a 
' NN 8 Fass 
"4 F: ~~, age Sa, |B 
4 po _ My Sc ihe 
oe | ; vy, ~) <3 
%: SSE ee a en 
a 
2 Ld 
; a 
! a 
j ee 
, | 
| 
lee: 
ec ; ; ri ee ale i oe Pe ea ei ee ‘an eo. = 2 


Fesruary 17, 1956 


Me design and make! 


@ DISPLAY UNITS 


@ SALES AIDS 


Whether it is metal, 
wood or wrought iron 


WE ARE 
THE ACTUAL 
MANUFACTURERS 


Designed 
CHAS. F. I1GHAM LTD. 


Our experience of sales and practical advice is readily available to 
you. Let us submit ideas and prototypes and prove how reasonable 
and efficient a permanent display can be. 


MOREY (BARNET) 


BARNET, HERTS. 


LIMITED 


Telephone: Barnet 3222 


GORINGS LTD. 
Require creative 
Visualiser 


TO LEAD STUDIO 


Gorings, Ltd. invite applications 
for the position of Chief Visualiser. 
The essential qualifications for 

this interesting and progressive 
position in an expanding organisation 
are several years' London Agency 
experience and the ability to conceive 
and produce a campaign from first 
visuals to final proofs. The successful 
applicant mst be able to brief artwork 
and to work harmoniously with a young 
and enthusiastic team. Salary according 
to ability. Please write, giving age 
and brief details of experience. Mark 
yous letter "Confidential" and address 
it to 


MR. GRAHAM GOODING, 
GORINGS, LTD. CHRONICLE HOUSE, 
72-78, FLEET STREET, LONDON, E.C.4. 


ADVERTISER'S WEEKLY 


ILLUSTRATED 
LONDON 
NEWS 


Britains moth highly-reqarded 
home and export 
trade builder 


GRAHAME E. BISHOP, Advertisement Manager, 
Ingram House - 195/198 Strand - London - W.C.2 
Temple Bar 5444 
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In Sweden These Gentlemen 


Would Read 
SVENSKA 


DAGBLADET 


B. Powers Ltd. 14 Cockspur Street, London SW 1. 


You will reach 


551 million Swedish Crowns 
via Morgon-Tidningen 


A new investigation among the readers of MT shows that 
the readers’ net income—based on the weekday edition of 
48,757 copies—amounts to more than half a milliard 8. 
Crowns. On Sunday when the edition exceeds 100,000 
copies, the purchasing power rises to over one milliard. 

53.6% of the readers have an annual income exceeding 
10,000 Crowns. 

The value of Morgon-Tidningen and its stability is proved 
by the fact that 80.4% of the subscribers are married, and 
there is a constant demand from the large group of buyers 
amongst its readers, namely housewives. 

Show Swedish families the commodities you can offer! 


Advertise in 


Morgon-Tidningen 


Stockholm 


A.PRESS LTD 


¢... 


14, DOVER STREET, LONDON, W. L 
Mayfair 9615 


Por all information: 


—_— — 
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Swedes prepare for the 


start of television 


[HERE is every prospect 
that television will start 
in Sweden this year. The 
whole matter is to be con- 
sidered by the government in 
March, writes our Scandina- 


| vian correspondent. 


A board composed. of 
Swedish industrialists has been 
formed and a start will soon be 
made on the production of adver- 
tising films and the procuring of 
apparatus and equipment. e 
intention is to build up a com- 
plete organisation with sufficient 
technical resources so that opera- 
tions can begin at short notice if 
and when the new medium is 
introduced to the country. 


A report issued by the Board 
of Trade has pointed out that 
the introduction of television in 
Sweden will be a very expensive 
matter because of the large ex- 
panse of the country and the 
scattered population. The 
general expectation is that when 
the time comes the transmission 
of programmes (apart from a 
possible commercial system) relay 
stations and co-axial links will be 
the responsibility of the Tele- 


, Communication Board (Telesty- 


relsen), and responsibility for the 
preparation of programmes that 
of the existing Swedish broadcast- 
ing company, AB Radiotjanst. 
The high standard of living, 
the long winter evenings and 
the keen interest of the average 
Swede in innovations should 
stimulate a flourishing market 
in Sweden for television equip- 
ment. 


Flying start possible 


The “wait and see” policy 
which has been followed by the 


| government should also enable 


| Swedish television to get off to a 


flying start when the appropriate 
moment comes. The authorities 
are determined that there shall be 
no half measures. Sufficient 
funds must of course in the first 
place be voted by the Riksdag to 
enable first-class programmes to 
be organised that will attract a 
large body of viewers from the 
very outset and the authorities 
are well aware of the importance 
of this point from all angles. 

The press has estimated that 
when television in Sweden is fully 
developed capital investment in 
television equipment will have 
reached a level of about Kr.1,000 
million, of which between 200- 
250 million has been estimated as 
sufficing for transmission, pro- 
gramme production and studio 
equipment, while Kr.750 million 
will be invested in individual 
receiving sets. 

The Board of Trade has 
stressed that Swedish i is 
very much alive to the potential 


SWEDEN 


use of television as a more re 
liable and cheaper form of 
control and supervision of indus- 
trial processes, etc., than human 
labour, and this field is likely to 
provide a promising market for 
industrial television equipment. 
The generally high standard of 
equipment used in Swedish banks, 
hospitals, universities and re- 
search institutes, etc., indicates 
that there should be considerable 
scope for industrial type tele 
vision units in these fields also. 


E . 
xport guide 
A HIGH quality brochure titled 
Sweden is a Market has been 
issued by the newspaper Svenska 
Dagbladet for the information of 
exporters (and would-be ex- 
* porters) in the United Kingdom. 
This publication draws atten- 
tion to the fact that Sweden will 
import the best “from any country 
that can supply it. There is a 
ready market .. . for fine quality 
products of all types from 
excavating machinery to lingerie. 
“There is no point in trying 
to sell an article on the Swedish 
market on the grounds of 
cheapness must be 
good. 


“Sweden, though a country 
with a comparatively small popu- 
lation, has great purchasing 
power and the Swedish people 
welcome imported goods, for 
which they are able and willing 
to pay. 


Very highly mechanised 


“There is a high standard of 
living based on the export of raw 
materials and technical products 
supported, and maintained with 
the help of a well balanced 
internal economy. It is un- 
doubtedly the most highly 
mechanised country in Europe, if 
not in the world, and imports 
quality products of all kinds— 
machine tools, clothing, motor 
vehicles, foodstuffs, domestic 
furnishings, tobacco, _ textiles, 
tea, coffee and cranes, sports 
equipment, aircraft and first aid 
appliances, lipsticks and _lino- 
leum and anything else that is 
worth buying. 

“Bhere are no limits . . . and 
few limitations,” the Svenska 
Dagbladet brochure adds. 


f ee 20 a 
TT Cus 
ql A Fc tC‘ ye 
| e 4 PS | 
S x) Teo. | o O 
a} ee 
“4 s i Tells | 
a 7 0/,, of Sweden’s 
Z C7 
te f om aaa = a = = | 
: ws se Z 40/0 Sharmerise | 
: } 27 EY . 
: fi Bi | 42% sete | 
a p ZF qo are reguim subscribers | 
ah 7 S34 CZ ZS [hese figures are an 
‘ 4 COZ Al sample of Svenska Dag: 
Kl Tt | 
ee OO... Sn tb ao et 08 
af ZBAZr F = mary impcrtance to adver- 
ee ar Net cireulation: 105,052 copies } 
2 ee : 
| Pe 
e | 
Fi ee | 
ie | | 
ay | 
a | 
! 
me SR RR RS TL RT 6 RNR 


Fepruary 17, 1956 


CAN YOU 
SELL SPACE? 


An unusual opportunity is offered 
to a top-flight salesman. [t is to 
represent the publishers of a group 
of engineering export journals in 
London and the Home Counties 
on a basis of salary, expenses and 
commission. 

The terms are generous and the 
position—to the right man—is 
permanent. Appearance, personal 
magnetism and previous experi- 
ence will all be taken into 
account, but the one essential 
qualification is the ability to sell. 
Those who seriously consider that 
they are fitted for this responsible 
position are invited to send the 
fullest details of career to date to: 


Box 3008 
Advertiser's Weekly 180 Fleet St €C4 


ARTIST 


Established Greeting Card Pub- 
lishing House in the North West 
has a vacancy for an Artist. 
Must be experienced in design 
and production of finished art 
work. Apply by letter with 


specimens. 
Box 3033 
Advertiser's Weekly 180 Fleet St €C4 


| classifications, 4s. 6d. per line, 50s. 


21 


CLASSIFIED ADVERTISEMENTS 


RATES: APPOINTMENTS VACANT, 4s. per lime, 45s. 


per display panel inch. 
APPOINTMENTS WANTED, 3s. 64. per line, 40s. per dis 


panel inch. All other 
per display panel inch. Minimum, 3 lines. Box 
No. charge, one lime plus Is. covering postage, etc. Series rates on application : all 
advertisements under seven insertions MUST BE PREPAID. Address “Advertiser's 
Weekly.” 180, Fleet Street, London, E.C4. WATerioo 3388 (Ex. 25). 


APPOINTMENTS VACANT 


Situations Vacant: “Ihe cagagement of persons answering these advertisements must 


be made thr a Local Office of the Min of Labour or a Scheduled Employ- 
ment fous 5 the applicant is a man aged 1 inclusive or a woman aged 18-59 
inclusive 


he or she, nh plore forest, & cncepied Som the grovisiens of Ge 
Notificat 1952." 


Vacancies Order 


World Famous Company 
Want a 


COPYWRITER 


Are you interested in writing advertising copy that sells ? 
Sales promotion copy that promotes sales ? 

Are you interested in typography, preparing rough visuals, 
the appearance of the finished job ? 

Are you interested in following through ? 
your ideas increase sales ? 

Are you interested in salary? And bonus ? 


Then we are interested in you. Send us brief details of 
your experience through 


Box 3027 Advertiser’s Weekly 180 Fleet Street EC4 


Knowing how 


LADY ASSISTANT (age immaterial) for PRINT BUYER required to handle pro- 


Print Department Keen, intelligent, duction, progressing and costing of 
good typist, knowledge filing and business systems stationery. Excellent 
records. Print experience an advan- opportunity in expanding Company for 
tage Salary according to ability young man with ambition and initia- 


Write full details to Secretary, Service 
+ trae Co., Ltd., 77 Brook Street, 
1 


tive. Please write to Secretary, 
(Britain) Ltd., 126-128 New 
Road, London, S.W.6. 


Ditto 
Kings 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


2 
INTERESTING JOBS! 


1. Layout ARTIST who would 
like the chance of improving the 
design of travel folders or book- 
lets and regards typography as 
an important means to this end. 


2. ASSISTANT TO PRODUCTION 
CONTROLLER who has sound 
knowledge of printing processes, 
blockmaking and handling 
photographs and artwork. 
2 Write marking the envelope “* 
ial” giving details ea 
experience and previous employment 


dy my Be my Thos. Cook & 
Son Led., keley St., London, 


Assistant to Advertising Manager 
and a house to rent in the country! 
This is an excellent opportunity for a 
youngish man with print-production 
and some exhibition experience. 
S for really creative work, in 
ern premises of world-famous firm 
in Hemel Hempstead, Hertfordshire. 
New home available for rent to selected 


Advertiser's Weekly 180 Fleet St £04 


Box 3068 


A Leading London Agency 
would like to hear from 


SENIOR COPYWRITERS 


who want 
a change for the better 


No trainees please. The post 
is strictly for a senior. 


Advertiser’s Weekly 
180 Fleet Street EC4 


HECTOR 
& PARTNERS LTD. 


require a | 
competent 
all-round Artist 


Good salary 
Interesting national accounts 


Pleasant and friendly conditions 


HUGHES 


GERRARD 0724 __. 


COLQUHOUN HOUSE, BROADWICK ST., W.! 


Phone your classifieds to WAT 3388 (Ex. 25) 
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APPOINTMENTS VACANT 


FEBRUARY 17, 1956 


CLASSIFIED ADVERTISEMENTS 


VACANCY AT 
O P ADVERTISING REPRESENTATIVE 
for first class Israeli publication. 


Must have knowledge of British Jewish community and 
connection with large British firms represented in Israel. 


MANCHESTER 


Congenial position for competent 
Advertising Man 


LAYOUT/+ 


A flair for design, a knowledge of type 
and the know-how of reproduction methods 
will have equipped this person to produce 
craftsman-like layouts for client presentation. 
A full contribution to initial creative 
planning will be expected from the successful 
applicant, who must be an experienced 
advertising man. 


The position outlined above carries a generous 
salary and the security of the Company’s 
pension scheme. Applications, which will be 
treated as confidential, should be addressed to 


THE CREATIVE DIRECTOR, 


OSBORNE-PEACOCK CO. LTD., 
Incorporated Practitioners in Advertising, 


11 PICCADILLY, MANCHESTER, 1. 


Write giving past experience and references, to 


EPHRONY ADVERTISING 
31, ROTHSCHILD BLVD., TEL-AVIV, ISRAEL. 


ARTIST. First-class man required for 
West End Studio. Ideal sO 
and top salary offered. rite 
Box 3023 Ad. Weekly 180 Fieet ‘St EC4 


LAYOUT ARTIST required for West 
End Agency. Should be capable of 
visualising and the slick preparation 
of Layouts to Clients presentation 
Stage. Excellent salary offered to right 

man. Write in confidence to 
Box 3024 Ad. Weekly 180 Fleet St EC4 


PRODUCTION EXECUTIVE, Agency 
Trained, required for London Agency 
to handle High-class Sales Literature. 
A first-class knowledge of type faces 
and process work is essential. Position 


bs ADVERTISEMENT MAN- 
GER, or young man experienced in 
Advertising. to act as Advertisement 
Manager of Group of weekly news- 
apers in non-industrial area of West 
iding of Yorkshire. Energy and a 
quick mind are essential. as is a 
readiness to maintain personal touch 
with most customers (apart from the 
normal “‘ Rep " contacts). The appli- 
cant would expected to settle in 
the main town and to take an active 
art in the social life of the area. 
i firm is a very substantial family 
concern 
Box 3021 Ad Weeklv 180 Fleet St BC4 


ion | ADVERTISING space salesmen for pro- 
will carry high salary. Write, giving | 
full details of mana age and | 


— uired, 
x 3025 "Ac Ad. Weekly 180 Fleet St BC4 | 


ty journal. Excellent unity 
or ‘forceful personality. rite fully, 

ems: details to 
026 Ad. Weekly 180 Fleet St BC4 


One of the leading firms 
producing 
cellulose wrapping film 


offers a remunerative and 
interesting position to an 


industrial artist-designer 


The position is a new one and offers oppor- 
tunities for advancement. 
be given for the study of the various pro- 
duction processes. 


APPLY TO 

MR. N. S. HALL 
BRITISH SIDAC LTD. 
12 UFTON ROAD, 
LONDON, N.1. 
Clissold 6404 


Facilities will 


Phone your classifieds to WAT 3388 (Ex. 25) 
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CLASSIFIED ADVERTISEMENTS 
| 


Armstrong Siddeley Motors have immediate 
vacancies for the following personnel in their 


Aero Engine Service Department: é 
Technical Writers Lambe & Robinson 


Technical Illustrators . 
Service Engineers require 


scape 3M two more orderly minds 


Personnel Manager, 
Armstrong Siddeley Motors, Coventry. 


CAPABLE ARTIST required. Pratt & STUDIOS in London S.W. require artist 
Co. go "Ts., 11 Albert | with experience in commercial work, 
Square, Manchester. particularly gn, Write, stating 


_ > J 
experience and wage required || Vacancies exist in 


| 
ACCOUNTS DEPT. ASSISTANT ETOUCHER Control Department 
ired. Male or female. Must be RETOUCHERS p 
fally ¢ capable of checking all mechanical H/T & Colour required by top class 
production charges and invoici to Studio. Top wages and conditions. 
~~ without supervision. This is Apply :— 
tiawm and abilicy, not ag ) povern Sendio Os E.G. EVANS Led 
asm api y ws) wr ov ——-) . ‘4 
the appointment. Write cuslidenss "i 
the appointment. Write in conmdence | | 210, Strand, W E 8301. For an exceptionally good man, with 
present salary to “. ” 2 k 
The Secretary, Gorings, Ltd., SILK SCREEN MANAGER. Com- traffic” experience, to work on an 
72-78 aR 4 4 yoo ECA. petent to prepare draw-ups and cut P ‘ 
stencils. + of taking charge of interesting group of accounts. 
Silk Screen artment. Permanency. 
CLASSIFIED MANAGER, experienced Opportunity suitable applicant. 
and enthusiastic, required for fashion State full details of experience and 
trade weekly immediately. salary requi 
Box 2986 Ad. Weeklv 180 Fleet St BC4 Box 3043 Ad. Weekly 180 Fleet St BC4 


ARMSTRONG-WARDEN Production Department 


need another For an experienced “ copy detail ” 


man. 
VISUALISER 
N.B.—These departments are so organised 
If you’re a young and enthusiastic that “overtime’’ is very seldom necessary 


visualiser who doesn’t think he’s and never excessive. 
getting the chance he deserves, 
there’s all the scope you need at 


Please write, giving details of experience, age 


Armstrong-Warden. and past employment, to 


Write to :— 


THE MANAGING DIRECTOR 
The Secretary, 
Armstrong-Warden Ltd., LAMBE & ROBINSON LTD. 
— 169 Regent Street, London, W.1. 
69, New Oxford Street, 
London, W.1. 


Phone your classifieds to WAT 3388 (Ex. 25) 
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APPOINTMENTS VACANT 


EKCO 
Publicity Department 


require 


SENIOR ASSISTANT 


with good general experience, particu- 
larly in production of literature, dis- 
plays, and exhibition stands. Essentials 
are good appreciation of design, ability 
to control staff and to get results from 
suppliers. Age 25-35 years. 

Write, giving details of experience, age, 
and salary required. 


E. K. Cole Ltd., 
Southend-on-Sea. 


FIRST-CLASS general artist required 


for studio. Salary £850 per annum 
Write, giving details 


Box 3030 Ad. Weekly 180 Fleet St EC4 


2 SPACE SALESMEN 


required by established firm of 
contractors (members of the 
Advertising Association) for 
work on local sponsored media. 
They must be capable of earning 
at least £30 weekly. Own staff 
informed of these vacancies. 
Write in confidence to 


Box 2934 
Advertiser's Weekly 180 Fleet St £C4 


missions waiting 
for full colour work 


STRIP ILLUSTRATORS required, com- 
Also figure artists 


Box 3055 Ad. Weekly 180 Fleet St EC4 


FIRST-CLASS 
ADVERTISING 
MANAGER 
required 


by manufacturer dealing with 


food and confectionery trades. 


Good advertising technical 
training desirable. 


This is an opportunity. 


Write fully to :-— 


Box 3044 
Advertiser's Weekly 180 Fleet St EC4 


Present staff advised. 


CLASSIFIED ADVERTISEMENTS 


R.C.N. 

require 
EXPERIENCED 
LETTERING 
and 

LAYOUT 

MAN 


able to progress, quickly and 
cleanly, agency visuals to 
client’s rough stage. Ability 
to work in all mediums is 
essential and preference will 
be shown to applicants able 
to tackle finished work when 
required. 


Apply 
Art Director, 


Rumble, Crowther & 
Nicholas Ltd., 


184, Strand, W.C.2 


PRINT BUYER 


or 


PRODUCTION 


| have full experience in book, 
brochure & catalogue produc- 
tion; type faces & paper ; 
client contact & liaison. 1! like 
working on my own initiative 
& taking responsibility but want 
scope for ideas. 


Box 3006 
Advertiser's Weekly 180 Fleet St €C4 


ADVERTISEMENT MAKE-UP CLERK 
required for important weekly trade 
journal Five-day week Canteen. 
Write or ‘phone Secretary, Benn 
Brothers Ltd., 154 Fleet Street, E.C.4. 
FLEet Street 3212 

PRODUCTION MANAGER required by 
well-known Sign Manufacturers in 
S.E. London. Accustomed to hand- 
ling large contracts and considerable 
annual turnover. This is a top level 
appointment, and applicants must be 
thoroughly versed in all aspects of 
the metal signs trade. Own staff in- 
formed of this advertisement. Write 
with full details, age, experience. 
salary required and when available, to 
Box 2944 Ad. Weekly 180 Fleet St EC4 


APPOINTMENTS WANTED 


“HAND-PICKED” SECRETARIES 
= ranges Wigmore Agency, 67 
Wigmore St., W.1. HUNter 9951/2/3. 

A VISUALISER who can draw figures 
and also write copy desires a move. 
Seeking a position where initiative and 
enthusiasm are really appreciated. 
Salary around the thousand mark 
Box 3017 Ad. Weekly 180 Fleet St EC4 

ADVERTISEMENT MANAGER (30) 
seeks change. Fully experienced and 
successful trade and general periodi- 
cals. Present salary £1,200 
Box 3062 Ad. Weekly 180 Fleet St EC4 

NATIONAL ADVERTISERS. Junior 
Executive with large agency, seeks 
responsible position, D.A.A. and 10 
years’ agency experience in various 
departments. 

Box 3047 Ad. Weekly 180 Fleet St EC4 

SECRETARY /ACCOUNTANT, wide 
industrial and merchanting experience, 
including 14 years Engraving/Electro- 
typing trade, desires more progressive 
appointment. Thorough knowledge of 
Accountancy, Office Management, 
Secretarial Practice, Costing, etc. 

Box 3061 Ad. Weekly 180 Fleet St EC4 


ADVERTISER, 25 years’ active practice 
in Law, seeks full time post with News- 
paper or Industrial Concern, where 
his specialised knowledge and experi- 
ence could prove invaluable. Please 
write (Principals only) in first instance, 


to 
Box 3035 Ad. Weekly 180 Fleet St EC4 
PUBLICITY MAN. Thoroughly com- 
petent; Mech. Engineering advertising 
and publicity, seeks change 
Box 3036 Ad. Weekly 180 Fleet St BC4 
ADVERTISING “ALL - ROUNDER” 
desires change, preferably in the 
provinces. Specialist on press, print 
and display Home and _ export 
Twenty years’ advertising manager 
national advertisers, at present produc- 
tion manager and print buyer London 
agency. Age 50 Health excellent 
Salary £1.000 per annum 
Box 3064 Ad. Weekly 180 Fleet St BC4 
FREELANCE Signwriter and Artist, 25 
years’ experience exhibition and 
general. Tel. HAR. 9499 


TENDERS 


COUNTY BOROUGH OF EASTBOURNE 


1957 
OFFICIAL GUIDE 


Tenders are invited for the printing of 
the 1957 Official Guide (approximately 
65,000 copies). Specification and 
further particulars may be obtained 
from the Director of Publicity, Infor- 
mation Bureau, Railway Station, 
Eastbourne. The closing date for the 
receipt of tenders is 12 noon -on 
7th March, 1956. 
No tender will be considered unless it 
is sent in a plain sealed envelope 
addressed to the Town Clerk bearing 
the words “ Tender for 1957 Guide ” 
(but shall not bear any name or mark 
indicating the sender). The lowest or 
any tender will not necessarily be 
accepted. 
8th February, 1956. 
am Town Hall, 
Eastbourne. 


F. H. BUSBY, 
Town Clerk. 


PeBRUARY 17, 1956 


BUSINESS OPPORTUNITIES 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 


by photo-litho or letterpress (own 
photo-litho process plant). 
CARILLON PRESS LTD. 

Fine Colour Printers, Bournemouth. 
Telephone Boscombe 36835. 


ray Office 4a Bloomsbury 
W.Cc.1, Phone: HOLborn 83 


ADVERTISER, fully experienced, some 


capital and invaluable connections, 
wishes to contact small well estab- 
lished, progressive, technical publisher 
with view to forming separate Limited 
Company to publish new technical 
monthly. Use of complete existing 
age re essential 

005 Ad. Weekly 180 Fleet St BC4 


SPEEDY PRINT SERVICE 


for all Advertising and Sales literature. 
Top Quality Black-and-White and 
Colour photo litho. 
GOTHIC PRESS LIMITED 
Euston 5845. 42 Osnaburgh Street 
(Opposite Gt. Portland St. Station) 


FREE. LANCE SERVICES 


EXPERIENCED FREE LANCE secks 
tie-up with agency. Raymond Tooby, 
15 King Street, Covent Garden, 
W.C.2. TEM 6491. 

LAYOUT ARTIST (cx Fig.) specialises 
in booklets, folders, etc. 

Box 3063 Ad. Weekly 180 Fleet St EC4 

FREELANCE or part-time work re- 
quired by journalist /copywriter. Editor 
of house magazines, advertising agency 
experience, and many useful contacts 
in industry and journalism 
_Box 3065 Ad. Weekly 180 Fleet St EC4 

FREELANCE FIGURE ARTIST secks 
contacts. Highly finished colour, line 
or wash work. Glamourous girls, and 
children's illustration Lettering as 
required. 

Box 3066 Ad. Weekly 180 Fleet St EC4 

IDEAS AND COPY that ring the bell 
Sales Letters that open the door. 
Feiron, 30 Alwyne Rd., London, N.1. 


CONTACTS WANTED. Display manu- 
facturer would like to meet one or 
two Representatives on a commission 
basis. Phone CAN 1138 (evening). 


MISCELLANEOUS 


USE OUR LONDON OFFICES. 
Messages taken, post and enquiries 
handled, interviewing facilities, Secre- 
tary available, etc Contact Elen 
Services Ltd., 361 Oxford Street, 
London, W.1. MAYfair 5237-5133 

PLASTOIC BINDING. Prompt service 
now offered including folding. etc etc 
Trade enquiries welcomed 
Griffith & Sons Lid., 154 Crore 
Road. EC.1. TERminus 7363 

ADJUSTABLE STEEL SHELVING— 
100 brand new Bays—72 in. high, 
34 in. wide, 12 in. deep. Sent knocked 
down—6-shelf bay—£3 15s. Delivered 
free U.K. N. C. Brown Ltd., Eagle 
Steelworks. Heywood, Lancashire 


PRINTERS 


26,000 WOMEN WAITING, or so it 
seems to those who entrust all of 
their mailing, collating, packaging 
and handwork of any description to 
Messrs. F. C. Newman & Co., 439 
Battersea Park Road, S.W. Batter- 
sea 7274. 

A PRINTING SERVICE that will give 
you a really speedy delivery is avail- 
able if you contact Godbold & Sons 
(Printers) Ltd. 141 Plashet Road, 
London, E.13. GRA. 4254 


1.C.S. 
DOES IT AGAIN! 


In the May 1955 A.A. Exams. 
two LC.S. Students were 
awarded Twenty Guineas on 
tying for second place in 
Division “D”’. 


Other L.C.S. Successes were :— 


Two good passes in Division “Dp” 
Second place in Division “*C 
Three good passes in Division 
Three good passes in Division’ A”* 


ae per cent of all successes 
gained by I.C.S.-Traived men 
Year after year our — — 
prominently in the A.A. Success lists. 
Let us prepare YOU for a pass! 
We coach all A.A. & I P A. Candidates 
until successful. Specialised train’ng 
also available in Commercial 
w Poster Design and Let- 


Write for free book to Dept. 2G. 
INTERNATIONAL CORRESPONDENCE 


. International Buildings, 
Kingsway, » WC? 


Phone your classifieds to WAT 3388 (Ex. 25) 
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NOTE TO PLANNERS OF 
BIG SPACE CAMPAIGNS... 


A In the Daily Sketch the | 
larger the space the lower From 1.554 per inch per 1,000 
the cost. 


In a modern-size news- 

paper such as the Daily 

Sketch, large spaces have an —_ Whole page costs only £700 
attention value equally as 

dominating as in larger 

newspapers, but at a much 

lower cost! 


The daily net sale of the The ABC net sale figure of the 

Daily Sketch is still going Daily Sketch for the six months 

UP—January 1956 1,060,000 pengies Came: la 
was 1,047,090. 

(subject to confirmation) 


YOU GAN GET MORE 
FOR LESS COST 
IN THE 
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OXFORD... 


city of dreaming spires 
—and ready buyers! 


Even in this period of prosperity Oxford is 
more prosperous than most. It is indeed a city 
with money to spend and the will to spend It. 
In proof of which, consider these facts: 


EMPLOYMENT 
41,400 men and 20,600 women are gainfully 
employed. 


RETAIL TRADE 

In Oxford there are 1,033 retail outlets with 
combined annual sales estimated at £18,875,000. 
Average annual sales per outlet in Oxford 
amount to £18,270 compared with an average 
of £10,180 for each retail outlet in Great 
Britain as a whole. 


EXPANSION 

At the beginning of the war the population of 
Oxford was 98,221 plus 4,940 undergraduates 
resident in the city during the greater part 
of the year. Today, Oxford has 106,900 citizens 
and 7,000 undergraduates. 


MEDIA 

The Oxford Mail is the only daily newspaper 
published in the county. It has a net sale of 
41,830 copies and is read in 87% of Oxford 
households. 


Advertisers can expect good results in Oxford 
and advertising in the Oxford Mail is the most 
direct and economical way to ensure them. 


~— Oxford 


Printed by St. Clements Press Limited, Portugal Street, Kingsway, London, W.C.2, for the proprietors, Business Publications Limited, 
. registered cffices: 180 Fleet Street, London, E.C.4, England (Waterloo 3388). 
Advertisement, Editorial and Sales office: Mercury House, 109-119 Waterloo Road, London, S.E.1 (Waterloo 3388). 
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